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Secondly, and when compared to bottles, cans are easier and safer for the consumer to store and transport. For craft

TONJET’S 2-PIECE CAN
& TUBE FEATURES AND
BENEFITS

• Direct colour digital deposition.
• Non-contact printhead.
• High image quality.
• Nozzleless reliability.
• Thin ink layer < 0.5 μm.
• Low cost per print.
• Substrate independent.
• Food packaging safe inks.

TECHNICAL SPECIFICATIONS
• Maximum print width: 200 mm.
• Throughput: 120 to 200 cans per
minute.
• Number of print stations: Eight
(dual system).
• Number of colours: Four.
• Image quality: 600 x 600 dpi, four
tonal levels.
• Typical run lengths: 1000 to
250,000 containers.
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